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1. Artificial Intelligence
If you haven’t already
realized it, 2020 may be
the year that a lot of
people wake up to the
dominance of artificial
intelligence (AI).
 It’s sure to be at the heart of global

business and industry in the future – and it’s

already taking over many simple jobs.

ONE EXCITING EXAMPLE...

AI in practice is chatbots. Mastercard

created a Facebook messenger bot – which

uses natural language processing software

to decipher what the customer wants and

respond as if it were a real person – to

automate handling payments:

Chatbots will continue to be an important part of

digital marketing in 2021. This AI-based

technology uses instant messaging to chat in real-

time, day or night, with your customers or site

visitors. 

Many customers prefer interacting with chatbots

as they are responsive 24/7, give answers

promptly, accurately recall your entire buying

history, and never lose patience. These virtual

assistants offer outstanding customer service by

meeting customers’ expectations and automating

repetitive tasks – which means that you can focus

on more important work.

Surveys show that:

 

Top benefits of chatbots are 24-

hour service (64%), instant

responses to inquiries (55%), and

answers to simple questions (55%)

Chatbots will power 85% of

customer service by 2020



2. PERSONALIZATION

If you want to stand out in 2021, you need

to personalize your marketing – and that

means personalized content, products,

emails and more.

Consider these personalization stats:

 

 

90% claim they find

personalization appealing

63% of consumers are highly

annoyed with generic advertising

blasts

80% say they are more likely to do

business with a company if it

offers personalized experiences

When you want to study examples of the

power of personalization, it’s hard to

overlook Netflix and Amazon, with their

tailored recommended products or movie

titles. Here are a few other companies that

are successfully using personalization

today:

EasyJet launched a data-driven email

campaign that uses customers’ travel

history with the airline to build personalized

stories, which then suggest where they

might like to travel next. About 12.5 million

unique emails have been sent, which had a

25% higher click-through rate than non-

personalized emails.



3. Video Marketing 
Video marketing is one of, if not the, most important marketing trend today and likely for the

next 5-10 years. And don’t just think YouTube. There are plenty of ways to drive higher

engagement with your video marketing, as you can make a video post or start a live broadcast

on Facebook, Instagram or LinkedIn. These numbers show the importance of incorporating

video into your digital marketing strategy in 2021:

70% of consumers say that they have shared a brand’s video

72% of businesses say that video has improved their

conversion rate

52% of consumers say that watching product videos makes

them more confident in online purchase decisions

65% of executives visit the marketer’s website and 39% call a

vendor after viewing a video

One of the issues that marketers have faced in recent years is the growing shift to mobile

devices. Those long-form sales pages and emails of yesteryear are fading fast because they’re

simply too difficult to read on small mobile screens. However, video can present the same

information in a format that works perfectly regardless of the device.



4. Visual Search
Visual search can take the user experience

to a totally new level: People can upload

an image to conduct a search and get

more specific results. 

Not surprisingly, Pinterest has jumped on

the visual search bandwagon. They came

out with Lens, a visual search tool that

allows users to take a photo of an item to

find out where to buy it online, search for

similar products or view pinboards of

related items.

As Marketing Land puts it, it turns your

phone’s camera into a search bar:

Make sure you are optimizing for visual

search, because (not surprisingly) the top

search categories for Lens are:

FASHION

HOME DECOR

ART

FOOD

PRODUCTS

And Pinterest is not the only one with visual search. Google

Lens is a visual search engine by Google, which recognizes

objects and landmarks through a camera app. Here's what

you can do when you take a photo of the following items:

ANIMALS

OUTFITS

BEAUTY

VEHICLES

TRAVEL

APPAREL AND HOME GOODS: FIND

SIMILAR PRODUCTS AND WHERE

TO BUY THEM.

BARCODES: USE A BARCODE TO

FIND INFO ABOUT A PRODUCT,

LIKE WHERE TO BUY IT.

BUSINESS CARD: SAVE THE

PHONE NUMBER OR ADDRESS TO A

CONTACT.

EVENT FLYER OR BILLBOARD: ADD

THE EVENT TO YOUR CALENDAR.



5. Social Media Stories  
First, Snapchat came out with the concept of

“My Story,” then Instagram and Facebook stories

were introduced, and then YouTube unveiled

their own story format: Reels. 

The benefits of using social media stories

include:

Increased brand awareness

Constant engagement with

followers

Cost-effectiveness

Increased traffic to your web

page

Opportunity to reach younger

audiences

Use polls within Instagram Stories

Add links to your social media

Stories

Take advantage of Snapchat

geofilters

Add location tags

Add mentions for other brands and

your fans

Give live video a try when creating

Stories

Invite followers to explore more

with clear call-to-actions

Get inspired by some of these ways to use social

media stories:


